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2.2  GENERAL REGULATIONS - CONDITIONS OF OFFERING 

 
2.2.2  ESTABLISHING AND FURNISHING SERVICE 
2.2.2.1 APPLICATION FOR SERVICE 
 A.  GENERAL 
 
1. The Company accepts applications for service orally during regular working hours. 
 
2. The Company may require written applications. 
 
3. Applications become contracts upon Company approval. 

 
4. The Company may discontinue certain Company services in geographic areas for which the 

Company has no Provider of Last Resort obligation and no customers subscribing to those 
services. 

 
5. In addition, and subject to the appropriate regulatory approvals, the Company may grandfather 

all services governed by this Guidebook in certain geographic areas where there is no Provider of 
Last Resort obligation.  Once grandfathered, such services will no longer be available for 
purchase, and existing customers will no longer be able to move, add or change their existing 
service. /1/ 

  
      For service availability by Wire Center: https://cpr.att.com/pdf/dsa/zero_demand_tracker2.pdf 
      For service availability by address: Service Availability Tool 

 
B.  USE OF SERVICE 
 
1. Business Service 

 
a.  Service is classified as business service and business rates apply where the character of 

service is primarily or substantially of a business, professional, institutional, or otherwise 
occupational nature rather than domestic; particularly when a business license is required by 
local government. 

 
     Locations to which business rates apply include: 

 
(1)  Offices, stores, factories and all other places of a strictly business nature; 
 
(2)  Boarding houses and rooming houses, colleges, clubs, lodges, schools, libraries, 

churches, lobbies and halls of hotels, apartment buildings, hospitals and private and 
public institutions; and 

 
(3)  Premises where the telephone number is used in connection with business, professional, 

institutional or occupational advertising or other promotional media, except when a 
residence telephone number is advertised as an alternate call number in connection with 
a business telephone number. 
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