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A2. GENERAL REGULATIONS
A2.10 Special Promotions (Cont'd)

A2.10.2 Descriptions (Cont'd)
A. Following are Special Promotions: (Cont'd)

Area of Promotion Service Charges Waived
Period

Authority
AT&T Florida
Service Territory--
From Central
Offices where
services are
available

Business Package
Additional Line

Eligible business customers who purchase new, incremental local exchange
access lines will receive a one-time $100.00 bill credit per line for up to four (4)
lines added per customer location.

• Eligible customers are existing business customers who add new, incremental
local exchange access lines to a new or existing AT&T Business Local Calling
package Term Plan after refusing the initial offer to add local access lines.

• Additionally, eligible customers are new business start-up customers who add
lines to a new AT&T Business Local Calling package Term Plan after refusing
the initial offer to add an AT&T Business Local Calling package Term Plan.

• All customers who add local exchange access lines to an AT&T Business Local
Calling package Term Plan electronically, via online ordering methods, in
response to an online advertisement will also qualify.

• Bill credits will become effective with the third bill period following eligibility.

• Customers disconnecting any of the new lines before the third bill period will
not qualify to receive any bill credits.

• All orders must be completed by1/31/2015.

• The Company may discontinue this offer upon fourteen (14) days notice.

01/01/2014
to

12/31/2014

(C)

(C)


