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ACCESS SERVI CE

22. Managed Val ue Pl an ( MWP)

22.1 Ceneral Description

Managed Val ue Plan (MVP) is a qualified access discount plan that
provi des custoners with billing discounts for a commtnent to

mai ntain a predetern ned annual recurring billing amount for five
years. MP is available to any custoner with at |east ten (10)
mllion dollars in annual billing for the qualified access
services listed in 22.2, following. Additional MP discounts are
al so available if the Tel ephone Conpany fails to neet MVP Service
Level Assurance levels stated in 22.3(Q, follow ng.

When MVP is ordered, the custoner nust provide all of the Access
Custoner Name Abbrevi ati ons (ACNA) and O her Conpany Nane (OCN)
codes included under the MVP Agreenent.

22.2 Servi ces Avail abl e Under MP

MVP billing discounts apply to the recurring revenues for the
qual i fied access services contained in the tariff sections |listed (T
bel ow
Servi ce Cener al / Basi ¢ Rat es and Char ges Price Flex Rates ( N)
Descri ption and Charges
Entrance Facilities 6.7.1(D)(1) 6.8.2(A 31.5.1(A
Di rect Trunked- Transport 6.7.1(D)(2) 6. 8. 2(B) 31.5.1(B)
Voi ce Gade Service 7.2.3 7.5.3 31.5.2.3
Ceneric Digital Transport 7.2.8 7.5.8 31.5.2.6
Servi ce
H gh Capacity Service 7.2.9 7.5.9 31.5.2.7
Digital Data Over Voice Service 7.2.10 7.5.10 31.5.2.8
SONET Ring and Access Service 7.2.11 7.5.9 31.5.2.7
( SRAS)
Fi ber Advant age Service 7.2.9 7.5.9 31.5.2.7
Broadband Circuit Service (BCS)" 20.1 20.3 31.5.2.11
OC- 192 Dedi cated SONET Ri ng 30.1 30. 4 31.5.2.12
Servi ce
Optical Carrier Network (OCN) 32.1 32.3 31.5.2.13
Poi nt -t o- Poi nt Service (N)
*This option is obsolete and linmted to existing customers at existing |ocations, as of January (9
11, 2002. (O
Certain material previously appearing on this page now appears on Original Page
22-2.1.
(This page filed under Transmittal No. 71)
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ACCESS SERVI CE

22. Managed Val ue Plan (MWP)

22.2 Service Avail able Under MVP (Cont’ d)

Wth the exception of the provisions contained in 22.3(E)(5),
following, all terms and conditions for the qualified services
|isted above are governed by its respective tariff sections. MP
di scounts are in addition to, and do not alter, any of the

exi sting service discount plans available in its respective
tariffs.

When additional qualified access services are added to the Services
Avai l abl e Under MVP in Section 22.2, all recurring revenues associ at ed
with the new qualified access services will automatically be added to
the custoner’s Monthly Access Revenue, as defined in Section 22.3(D),
following. The Monthly Access Revenue is used in the cal cul ation of
the Access Service Ratio, as described in 22.3 (D), following, and is
al so used as the custoner’s Monthly MARC achi evenent, as described in
Exanples 1 and 2 in Section 22.3(E)(3), following. The custoner’s
Annual MARC wi |l not automatically be increased when new qualified
access services are added to Section 22.2. However, customers wll
have the ability to increase their Annual Marc by using the Re-
establishing the MARC Policy as outlined in 22.3(C)(2), follow ng.

Certain material appearing on this page previously appeared on 4th Revised Page 22-
2.

(This page filed under Transmittal No. 71)
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ACCESS SERVI CE

22. Managed Val ue Pl an (MWP) (Cont’d)

22.3 MP Terns and Conditions

(A WP Term Peri od

The termfor a MVP Agreenent is five (5) years and wil|

conmence on the billing date i mmediately followi ng receipt of a (x)
properly signed MVP Agreement form The initial billing period (x)
establishes the start of the five (5) year period where MP (x)
di scounts are in effect with the Tel ephone Conpany. MP (x)

di scount credits will accrue beginning with the first full
nonth after the effective date of the MVP Agreenent. The

di scount credits will be applied to the custoner’s Access
Service bill on a nonthly basis, subject to the conditions of
this tariff, beginning within sixty (60) days follow ng the
ef fective date of the agreenent.

(B) Custoner bligations

To participate under WP, a custonmer nust agree to:

(1) Establish an initial M nimm Annual Revenue Comi t nment
(MARC). The MARC nay be re-established as described in
22.3(0) (2), follow ng; and

(2) Maintain recurring qualified access billed revenue equal to
or greater than the MARC during the MP Agreenent period;
and

(3) Maintain an Access Service Ratio, for the custoner and its

affiliates, equal to or greater than 95% neasured on each (x)
anni versary of the MVP agreenent date. The Access Service (x)
Ratio is defined in 22.3(D) follow ng; and (x)

(4) Remit bill paynment as described in Section 2.4.1, (x)
precedi ng, and establish electronic bill payment™® within (x)
six (6) nmonths of a properly signed MVP Agreenent form (x)
and

(5) Uilize industry agreed upon standards for mechani zed
ordering of qualified access services as contained in:

Ordering and Billing Forum

ATI S/ OBF- ASR- 041

Access Service Request, Mechani zed Interface
Speci fication; and

(1) Customers participating under MVP pri
previously established el ectronic bil
requi renent.

X Issued under authority of Special Perm ssion No. 02-052 of the F.C.C. in
order to restore currently effective provisions and to withdraw materi al
filed under Transmittal No. 57 w thout becom ng effective.

(This page filed under Transmittal No. 66)
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22. Managed Val ue Plan (MWP) (Cont’d)

22.3 MVP Ternms and Conditions (Cont’d)

(B) Custoner bligations (Cont’d)

(6) Utilize industry agreed upon standards for naintenance and
trouble reporting as contained in:

ANSI T1.227 — Anmerican National Standard for

Tel econmuni cati ons- Operati ons, Adm nistration, Mintenance,
and Provisioning (OAMBP) - Ext ensi on to Generic Network

I nformati on Model for Interfaces between Qperations Systens
across Jurisdictional Boundaries to Support Fault
Managenent .

ANSI T1.228 — Anmerican National Standard for

Tel econmuni cati ons- Operati ons, Admi nistration, Maintenance
and Provisioning (OAMBP) - Services For Interfaces between
Qperations Systens across Jurisdictional Boundaries to
Support Fault Managenent (Troubl e Adm nistration).

(© M ni mum Annual Revenue Commitnment (MARC)

MVP billing discounts are applied to a custonmer’s qualified
nonthly conmitted MARC, in the nanner described in Section
22.3(E)(2). To receive the discount on a nonthly basis, the
custoner nust neet or exceed the predeterm ned MARC prorated
on a nonthly basis, naintain an Access Service Ratio greater
than or equal to 95% and continue to fulfill the other

requi renents contained in 22.3(B), preceding. MP billing
di scounts will be applied in the formof a nonthly credit on
the custoner’s access bill. (N

(This page filed under Transmittal No. 15)
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ACCESS SERVI CE

Managed Val ue Pl an (WP) (Cont’d)

22.3 MVP Ternms and Conditions (Cont’d)

(© M ni mum Annual Revenue Commtnent (MARC) (Cont’d)

(1)

(2)

Det erm ni ng the MARC

The custonmer’s initial M nimm Annual Revenue Conmit nment
(MARC) is calcul ated based on the total of the previous
three (3) nmonths recurring billing for qualified access
services, multiplied by four (4).

The MARC is cal cul ated as foll ows:

(Recurring Billing®Anmount
for Previous Three (3) Mnths) X 4 = MARC?

Re- establ i shing t he MARC

The MARC nay be increased sem -annually, effective with
the contract anniversary date. The MARC nay be increased
but never decreased. The mininmumincrease of the MARC is
5% The revised MARC represents the customer’s MP
revenue conmitrment for the remmi nder of the WP five (5)
year agreenment upon which discounts will be cal cul at ed.

The following illustrates sanple MARC re-establishment dates:

A custoner MVP Agreenent effective date and associated initial
MARC are established on October 1, 2000. The custoner cannot
re-establish the MARC until Cctober 1, 2001. |If the custoner
does not re-establish the MARC on Cctober 1, 2001, the next tinme
the customer can re-establish the MARC is April 1, 2002. The
followi ng dates are the only other days upon which the MARC may
be re-established:

Cct ober 1, 2002 April 1, 2004
April 1, 2003 Cctober 1, 2004
Cctober 1, 2003 April 1, 2005

The effective date of the revised MARC is the correspondi ng MARC
re-establishment date.

Based upon actual recurring billing, for qualified access services |isted
in Section 22.2, preceding.

Must equal $10 million or greater in annual qualified access services
billing for services as stated in Section 22.2, preceding.

(This page filed under Transmittal No. 71)
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ACCESS SERVICE

Managed Value Plan (MVP) (Cont’d)

22.3 MVP Terms and Conditions (Cont’d)

®

Access Service Ratio

As referenced in Section 22.3(B)(3), preceding, the customer
and its affiliates must maintain an Access Service Ratio of
95%or greater. The ratio, calculated monthly, is the total
qualified access service billed revenue minus the adjusted
revenue for the associated rate elements not included in the
interstate tariff divided by the total qualified access service
billed revenue. To remain in compliance with the MVP
agreement, the ratio must be greater than or equal to 95% on
the anniversary date of the MVP agreement.

The 95% ratio is calculated as follows:

Monthly Access (Monthly Wholesale Fixed Wholesale)

Revenue - ( Revenue — Revenue )

Monthly Access Revenue
Where:

e Monthly Access Revenue is the customer’s and its affiliates’
current monthly recurring billed revenue, for qualified
access services as defined in 22.2, preceding.

e Monthly Wholesale Revenue is the customer’s and its
affiliates” current monthly recurring billed revenue for
associated rate elements not included in the interstate
tariff services as defined in 22.3(D), following.

e Fixed Wholesale Revenue is the customer’s and its
affiliates” monthly recurring billed revenue for associated
rate elements not included in the interstate tariff as
defined in 22.3(D), following, for the month of August 2000.

(This page filed under Transmittal No. 71)

Issued:
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ACCESS SERVI CE

22. Managed Val ue Pl an (MVP) (Cont’d)
22.3 MVP Terns and Conditions (Cont’d)
(D) Access Service Ratio (Cont’d)
The custoner’s and its affiliates’ Access Service Ratio nust
equal or exceed 95% for each nmonth in order for the customer to
receive the comitment discount that nonth. Months where the
customer does not receive the commitnent di scount are subject to
true-up as explained in 22. 3(H).
The associated rate elenents are listed in the table bel ow
Servi ce Associ ated Rate El enents Not | ncl uded
Level in Interstate Tariff
DS1 4-wire digital |oop
DS1 Entrance Facilities
DS1 Interoffice Transport
DS1 Cross Connects
DS1 Ml ti pl exi ng
All DS1 non-tariffed Conmitted I nformation
Rat e Broadband Servi ces
DS3 DS3 Loop
DS3 Entrance Facilities
DS3 Interoffice Transport
DS3 Cross Connects
DS1/ DS3 Mul ti pl exi ng
All DS3 non-tariffed Conmmitted I nformation
Rat e Broadband Servi ces
CC- 3 OC-3 Entrance Facilities
oC- 12 OC-3 Interoffice Transport
OC- 48 OC-3 Cross Connects
OC-3 Ml tiplexing
OC-12 Entrance Facilities
OC-12 Interoffice Transport
CC-12 Cross Connects
OC-12 Ml ti pl exi ng
OC-48 Entrance Facilities
OC-48 Interoffice Transport
CC-48 Cross Connects
OC-48 Multipl exing
All OC- N equivalent non-tariffed Conmtted
I nformation Rate Broadband Services
O her Dark Fiber — Interoffice
Transport Dark Fi ber — Loop
Product s Dar k Fi ber — Subl oop
Dar k Fi ber Cross Connects
As new associ ated rate elenents are introduced and added to the
table in Section 22.2(D) all recurring revenues associated with
the new associated rate el enents will automatically be added to
the custoner’s Monthly Wol esal e Revenue, as defined in Section
22.3(D) preceding for calculation of the Access Service Ratio.
(This page filed under Transmittal No.71)
| ssued: May 24, 2002 Ef fective: June 8, 2002

One Bell Plaza, Dallas, Texas 75202
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ACCESS SERVI CE

22. Managed Val ue Plan (MWP) (Cont’d)

22.3 MWP Terns and Conditions (Cont’d)

(E) WP Billing Discounts

(1) General

MVP di scounts are applied to the custoner’s and its
affiliates’ qualified nonthly MARC commitnent. There are
two types of MVP billing discounts avail abl e:

« WP Commitnment Discounts
« MP Service Level Agreenent (SLA) Discounts

In addition to the MVP billing discounts, Nonrecurring
Installation Charges will be waived as described in
22.3(E)(5), follow ng.

(2) Application

MVP Conmmitnent Discounts will begin the first full nmonth
followi ng the effective date of the MVP Agreenent and are
applied as a credit toward the customer’'s access service

bill on a full nonth’'s basis. MVP Conmitnment Discounts will
be issued on a nonthly basis sixty (60) days in arrears.
Monthly billing credits will be issued for every nonth the

custoner maintains MP eligibility as stated in 22.3(B),
preceding. All discounts will be subject to true-up as
provided in 22.3(H), followi ng.

MVP- SLA di scounts will be applied to the total qualified

annual MARC within 60 days followi ng the MWP anni versary (x)
date, provided the custonmer has achieved its obligations
contained in 22.3(B), preceding.

X I ssued under authority of Special Pernission No. 02-052 of the F.C C
in order to restore currently effective provisions and to w thdraw
material filed under Transmttal No. 57 without becom ng effective.

(This page filed under Transmittal No. 66)
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22.

ACCESS SERVI CE

Managed Val ue Pl an (MVP) (Cont’d)

22.3 WP Terns and Conditions (Cont’d)

X | ssued under authority of Speci al

(E) WP Billing Discounts (Cont’d)
(3) MWWP Commitnent Discounts
The MVP Conmitnent Di scount foll ows:
YR 1 YR 2 YR 3 YR 4 YR 5
MVP Conmi t nent 9% 11% 12% 13% 14%
Di scount
The MVP commitnent discount is applied nonthly, for those

mont hs where the criteria is net.

receive the nonthly comnitment discount,

the discount, if it
contract anniversary date,
described in 22.3(H).

Exanpl e 1:
A custoner is in Year 1 of its M/P agreenent.
established at $12 nmillion,

pr ecedi ng.

If the custoner does not
it may still
is in conmpliance with Section 22.3 by the
through the true-up process

recei ve

Its MARC is

per the guidelines in 22.3(C (1),
The custoner achieves a qualified nonthly billing of
$1.07 mllion and has an Access Ratio of 97.53%

The customer’s MVP Commi tment Di scount is equal to $90, 000,
cal cul ated as foll ows:

Annual MARC = $12M

Monthly MARC = $12M/ 12 nonths = $1M

Mont hl y MARC achi evenent = $1. 07M

MVP Commi t nent Di scount = 9%

MP Monthly Credit = $1.0M* .09 = $90, 000

Exampl e 2:

A custoner is in Year 3 of
Its MARC is established at $12 mllion,

its MVP agreenent.
per the guidelines in

22.3(0) (1), preceding. The custoner achieves a qualified
nmonthly billing ambunt of $1.18 million and has an Access Ratio
of 96. 8%

The custonmer’s MVP Commi t nent Di scount
cal cul ated as foll ows:

Annual MARC = $12M
Monthly MARC = $12M/ 12 nonths = $1M

i s equal

Mont hl y MARC achi evenent = $1. 18M
MVP Conmi tment Di scount = 12%
MVP Monthly Credit = $1.0M* .12 = $120, 000

Per m ssion No. 02-052 of the F.C. C.

in order to restore currently effective provisions and to w thdraw

to $120, 000,

material filed under Transmittal No. 57 without beconing effective.
(This page filed under Transmittal No. 66)
I ssued: April 9, 2002 Effective: April 10, 2002
One Bell Plaza, Dallas, Texas 75202
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22. Managed Val ue Plan (MVP) (Cont’d)

22.3 WP Terns and Conditions (Cont’d)

(E) WP Billing Discounts (Cont’d)

(3) MVP Conmitrnent Di scount (Cont'd)
Exanpl e 3:
A customer is in Year 4 of its MV/P agreenent.

established at $15 million,
pr ecedi ng.
ampbunt of $1.3 million and has an Access
custoner’'s MVP Comm t nent Di scount
cal cul ated as foll ows:

i s equal

Annual MARC = $15M

Monthly MARC = $15M/ 12 months = $1.25M
Mont hly MARC achi evenrent = $1.3M

MVP Commi t ment Di scount = 13%

MVP Monthly Credit = $1.25M* .13 = $162, 500

Exanpl e 4:
A customer is in year 3 of its M/P agreenent.

Its MARC i s established at $12 mllion,
22.3(0O) (1), preceding.

TARIFF F.C.C. NO 1
Revi sed Page 22-10
Page 22-10

Its MARC was re-
per the guidelines in 22.3(C) (1),
The custoner achieves a qualified monthly billing
Rati o of 95%
to $162, 500,

The

(T

per the guidelines in
The custoner achieves a qualified

nonthly billing anbunt of $1.18 nmillion and has an Access

Service Ratio of 94. 3%

The cust oner

Service Ratio is below 95% The m ssed di scount

recei ves no discount for only the nmonth the Access
is subject to

t he annual true-up process explained in 22.3(H), follow ng.
(This page filed under Transmittal No. 25)
| ssued: Decenber 15, 2000 Effective: Decenber 30, 2000
One Bell Plaza, Dallas, Texas 75202
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22. Managed Value Plan (MVP) (Cont’d)

22.3 MVP Terms and Conditions (Cont’d)

(E) MVP Billing Discounts (Cont’d)

(4) MVP Service Level Assurance (MVP-SLA) Discounts

®

MVP customers will be eligible for additional credits if certain
quality of service parameters are not met by the Telephone
Company during the term of the MVP Agreement. Two separate MVP-
SLA discounts may apply.

MVP-SLA Level 1 — A discount credit of 1% of the customer’s
annual MARC may be applied in the event the Telephone Company
does not achieve its pre-determined targets for quality of
service throughout the term of the MVP Agreement as described in
Section 22.3(G)(2)(a), following.

MVP-SLA Level 2 — An additional discount credit of 1% of the
customer’s annual MARC may be applied if the Telephone Company
fails to perform at the standards as described in Section
22.3(G)(3)(a), following.

Nonrecurring Installation Charge Waivers

For all Access Service Requests (ASR) that have an Application
Date (APP Date) on or after the effective date of the MVP
agreement, all nonrecurring initial installation charges
associated with Term Pricing Plans of three(3) years or longer,
with the exception of expedited and special construction
charges(as set forth in Sections 5.2.2 and 5.1.3 preceding), for
the qualified access services described in 22.2, preceding, will
be waived for the duration of a customer’s MVP Agreement, as long
as the circuit remains in service for at least three years or as
long as the terms and conditions of the underlying term plans are
met. The nonrecurring initial installation charges do not include
subsequent changes and/or moves. Nonrecurring charges for
optional features and functions associated with the initial
installation of a circuit will be waived. Nonrecurring charges
for the subsequent addition of optional features and functions
(after the initial installation) will not be waived. If the
underlying service is terminated before its term agreement
expires, the customer will be billed the nonrecurring charges
associated with the underlying tariff when the circuit is
disconnected or the service is terminated. In the event that MVP
is terminated before the terms and conditions of the underlying
term plan are met, the nonrecurring charges previously waived
under MVP will be billed to the customer. The Nonrecurring )
Channel Termination Charges associated with the failure to meet
the DS1 Term Payment Plan Portability Agreement commitment and
for exceeding the DS1 Term Payment Plan Portability Agreement
commitment, as described in section 7.4_.18(E)(3) previously, will
not be waived under this Nonrecurring Installation Charge Waiver.

Q)

(This page filed under Transmittal No. 113)
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ACCESS SERVI CE

22. Managed Val ue Pl an (MVP) (Cont’d)

22.3 MWWP Terns and Conditions (Cont’d)

(F) Renewal s

Prior to expiration of an MVP Agreenment, an M/P custoner may
renew its agreenent for an additional five (5) year term wi thout
incurring a termnation liability, as contained in 22.3(J),
following. Al renewals nust occur no later than three (3)

nmont hs before the expiration date of the original M/P agreemnent.

The MWP Commitnent Di scount for the MVP Agreenent Renewal will
be 14% for the five (5) years of the renewal agreement. The
MARC for the new MVP Agreenent Renewal will be the existing
Annual MARC of the final year of the previous MVP Agreenent.
Only one renewal is pernmtted per MWP Agreenent. Upon
expiration of an MVP Agreenent or an MVP renewal, and if an MVP
tariff remains in effect and is not grandfathered, a new WP
Agreenent may be established with a new MARC devel oped per the
provi sions contained in 22.3(C) (1), preceding.

Certain material appearing on this page previously appeared on 4th Revised

Page 22-11.

(This page filed under Transmittal No. 71)
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ACCESS SERVI CE

22. Managed Val ue Plan (MVP) (Cont’d)

22.3 WP Terns and Conditions (Cont’d)

(G MP Service Level Assurance (MP-SLA) Paraneters
(1) Genera

MVP custoners may be eligible for additional credits based
upon the quality of service delivered during the termof the
MVP Agreenent. M/P-SLA credits will be applied in the event
that the Tel ephone Conpany’s MVP-SLA service perfornmance

| evel objectives are not net.

MVP- SLA paraneters are established for a twelve nonth
i nterval commencing with the MVP Agreenent date

The service performance | evel paranmeters for each of these
three (3) services shall address:

(a) On-Tine Provisioning (OTP) — Cal cul ated by dividing the
nunber of custoner requests for new service and
rearrangenents of existing service that were nissed or
Tel ephone Conpany reasons by the total nunber of new
service requests and rearrangenents of existing service
conpl eted during the reporting period. The date used
to determ ne whether or not the service request was
m ssed is the Service Confornation Date provided on the

Firm Order Confirmation (FOC). (x)
(x)
(x)
(x)
(b) Failure Frequency (FF) — Represented as an annualized

percent of the MVP custoner’s total access circuit

failures. Calculated by dividing the total nunber of

Tel ephone Conpany circuit failures during the reporting

period by the cunul ati ve nunber of enbedded circuits

for the sanme period and multiplying the result by 12

Only “found trouble” reporting codes are considered to

be failures. “Found trouble” reporting codes are

report codes CC, CO, FAC, STN and SVB. (x)

(b) Tinme to Restore (TTR)- Measure of outage duration
calcul ated by dividing the total nunber of neasured
troubles that are Il ess than or equal to 3 hours in the
reporting period by total nunber of troubles in the
sanme reporting period. Al neasured troubles codes are
included in this calculation. These are CC, CO FAC
NTF, STN, SVB and TOK. (x)

X | ssued under authority of Special Perm ssion No. 02-052 of the F.C. C
in order to restore currently effective provisions and to w thdraw
material filed under Transmittal No. 57 without becom ng effective.
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ACCESS SERVI CE

22. Managed Val ue Plan (MWP) (Cont’d)

22.3 MWP Terns and Conditions (Cont’d)

(G MP Service Level Assurance (MP-SLA) Paraneters (Cont’d)
(2) MWP-SLA Level 1

(a) Description

In the event that the Tel ephone Conpany fails to

performat or above the established service threshol ds

for any given MVP Agreenent year, the MP customner

will be entitled to a 1% Level 1 Service Quality (T)
Assurance credit.

MVP- SLA Level 1 Discounts are applicable to the
followi ng qualified services:

. Voi ce Grade Service - Section 7.2.3
. Generic Digital Transport Service — Section 7.2.8

. Hi gh Capacity Service - Section 7.2.9

A mini mum nunber of circuits per service, a mninumnurber of new installations (N
per service, and a mni num nunber of trouble-ticket activities per service wll

be required in order to qualify that service for possible discounts under the
M/P- SLA Level 1 service performance ternms. Y These mini numrequirenents are
listed in Table A bel ow
MWP-SLA Qualified M ni mum I n- Servi ce M ni num M ni mum Tr oubl e
Service Requi r enent Installations | Tickets Per Quarter
Per Quarter
Voi ce G ade 50 20 20
Servi ce
Generic Digital 50 20 20
Transport Service
H gh Capacity 50 20 20
Servi ce
Table A (N)

(1) Custoners participating in MP prior to June 8, 2002 are not required to neet
the M nimum I n-Service Requirenent, the MninmumlInstallati on Requirenent, or
the M ni mum Troubl e Ti cket Requirement.

Certain material previously appearing on this page now appears on 2nd Revi sed Page
22-13. 1.

(This page filed under Transmittal No.71)
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ACCESS SERVI CE

22. Managed Val ue Plan (MWP) (Cont’d)

22.3 MWP Terns and Conditions (Cont’d)

(G MP Service Level Assurance (MP-SLA) Paraneters (Cont’d)
(2) WP-SLA Level 1 (Cont’d)
(a) Description (Cont’d)

At the end of a quarter, the customer’s circuits in

service, circuit installations, and circuit trouble tickets
will be calculated for the quarter. If an MVP custoner does
not meet the minimumrequirenents to qualify for a particular
service under the MVP-SLA service performance terns, the
calculation of the total points earned will be as shown in
22.3(G(2)(b). M

A service perfornmance target has been established for

each of the nine WP Level 1 Service Assurance perfornmance
measures for each year of the M/P term specified in Table
1.0.

TTR<3 Hours FF OTP

psit |pps| ve | pst [pps| ve | pst | pbps | ve

YRL [78.50% 71.0% 62.5%| 13.50% 18.0% 15.0%]| 90.00% 96.5% 96.5%
YR2 | 82.50% 76.0% 65.0%|12.70% 16.0% 14.0%| 95.00% 96.9% 96.9%
YR3 | 85.00% 80.0% 68.0%|12.00% 14.5% 13.0%| 95.60% 97.2% 97.2%
YR4 | 87.00% 82.0% 69.0%|11.30% 13.5% 12.5%| 96.20% 97.5% 97.5%
YR5 | 89.00% 83.0% 70.0%| 10.60% 13.0% 12.0%| 96.70% 97.7% 97.7%

Table 1.0

(1) Customers participating in MWP Prior to June 8, 2002 are not
required to neet the M ninmum I n-Service Requirenment, the M nimm
Installati on Requirement, or the M nimum Troubl e Ti cket
Requi rement s.

Certain material and revised material appearing on this page previously appeared on
2nd Revi sed Page 22-13.

(This page filed under Transmittal No. 71)
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1 (Cont’

d)

(a) Description (Cont’d)
Service performance in each of the service categories

will

be averaged for each MVP custoner

year throughout the life of the M/P agreemnent.

service averages w |

Level

whet her

credi
year.

(b)

At the conclusion of each WP Agreenent year

or not the

t

Cal cul ati on

1% Level

Assurance (MP-SLA) Paraneters (Cont’d)

by quarter and by

These

then be used in the follow ng

1 Service Assurance cal cul ation to deternine

1 Service Quality Assurance
is applicable to the MVP subscriber for a given

the 12-

nmont h averages for each measured service conmponent will

be conpared to its correspondi ng target
For those service conmponents that
a point value will
and for the end of year.

t hree points,
at one point.
benchmar k,

t ar get,

in Tabl
neet or

be

I f,

e 1.0.

exceed this
be assigned for each quarter

DS1 services wll

DDS services at 2 points and VG services
For service performance bel ow the

be awar ded.

val ued at

no points wll during a (N)
quarter, an MVP-SLA qualified service is not eligible (N)
due to the failure to neet one of the m ninmum (N)
requirements as identified in 22.3(G(2)(a), the (N)
correspondi ng poi nt value for that particular qualified E%
service will be assigned for that quarter.® As
illustrated in Table 2.0, the maxi num possi bl e annua
score (quarterly and annual totals conmbined) is 144
poi nt s.
01 Q2 Q3 Q4 TOTAL| TOTAL
TTRIFE|OTP|TOT|TTR|FE |OTP|TOT|TTR|FF [OTP|TOT[TTR|FF [OTP|TOT| YEAR [POINTS
DS1 3 3 3 9 3 3 3 9 3 3 3 9 3 3 3 9 36 72
DDS 2 2 2 6 2 2 2 6 2 2 2 6 2 2 2 6 24 48
VG 1 1 1 3 1 1 1 3 1 1 1 3 1 1 1 3 12 24
[TOTAL| 18 | 18 | 18 | 18| 72 | 144 |
Table 2.0
(D cust oner s participating in M/P prior to June 8, 2002 are not required to neet g%
the M nimum I n-Service Requirenent, the MninmumlInstallati on Requirenent, or (N
the M ni mum Troubl e Ti cket Requirement.
(This page filed under Transmittal No.71)
| ssued: May 24, 2002 Ef fective: June 8, 2002
One Bell Plaza, Dallas, Texas 75202



PACI FI C BELL TELEPHONE COMPANY TARIFF F.C.C. NO 1
1st Revi sed Page 22-14.1
Cancel s Original Page 22-14.1

ACCESS SERVI CE

(x)

(x)

X | ssued under authority of Special Perm ssion No. 02-052 of the
F.C.C. in order to restore currently effective provisions and
to withdraw material filed under Transmittal No. 57 without
becom ng effective
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22. Managed Value Plan (MVP) (Cont’ d)
22.3 WP Terns and Conditions (Cont’d)
(G MP Service Level Assurance (MV/P-SLA) Paraneters (Cont’d)
2) MVP-SLA Level 1 (Cont’d)
(b) Calculation (Cont’d)
Any conbi ned total quarterly and annual score greater than or (T
equal to 104 points will be considered as reflective of a (T
hi gh overall service quality for any given year and no Leve
1 Quality Assurance credit will be applicable. Conbined (T
scores of less than 104 points will result in the application
of the additional 1% Level 1 Service Quality Assurance credit (T
as set forth in Section 22.3 (E) (4), preceding. (T
The followi ng exanple illustrates how quarterly and end- of -
year results will be used to determni ne whether or not a Level (T)
1 credit is applicable.
HYPOTHETICAL 1ST YEAR MVP SERVICE PERFORMANCE
MVP EQY

DMOQ TARGET| 1Q PTS 2Q PTS 3Q PTS 4Q PTS AVG | PTS

DS1-OTP 90.00% | 99.03% 3 98.08% 3 97.98% 3 97.98% 3 98.27%| 12

DSO DIG-OTP 96.50% | 98.04% 2 97.86% 2 97.99% 2 98.00% 2 97.97% 8

DSO VG-OTP 96.50% | 99.53% 1 98.25% 1 97.97% 1 98.11% 1 98.47% 4

DS1-FF 13.50% [ 15.60% 0 14.20% 0 13.48% 3 12.02% 3 13.83% 0

DSO DIG-FF 18.00% [ 20.44% 0 22.17% 0 21.89% 0 20.21% 0 21.18% 0

DSO0 VG-FF 15.00% | 13.18% 1 14.46% 1 18.87% 0 16.34% 0 15.71% 0

DS1-TTR<3 78.50% [ 82.12% 3 80.88% 3 82.00% 3 85.04% 3 82.51%| 12

DSO DIG-TTR<3 | 71.00% | 69.54% 0 71.50% 2 71.04% 2 73.30% 2 71.35% 8

DSO VG-TTR<3 62.50% | 64.33% 1 63.80% 1 64.42% 1 66.45% 1 64.75% 4

TOTAL POINTS 11 + 13 + 15 + 15 =54 + 48 |= 102 |

In the above exanple, the customer would receive a 1% Level 1 Quality Assurance credit. (T)

(This page filed under Transmittal No.71)
| ssued: May 24, 2002 Ef fective: June 8, 2002
One Bell Plaza, Dallas, Texas 75202
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ACCESS SERVI CE

22. Managed Val ue Plan (MVP) (Cont’d)

22.3 WP Terns and Conditions (Cont’d)

(G MP Service Level Assurance (MVP-SLA) Paraneters (Cont’d)

(3) MP-SLA Level 2

(a) Description

The Level 2 Service Quality Assurance offers an additional (T)
1% credit in addition to the 1% Level 1 Service Quality (T
credit, previously described.

MVP- SLA Level 2 Discounts are applicable to the follow ng
qual i fied services:

« High Capacity Service - Section 7.2.9

The m nimumrequirenents identified in Section 22.3(Q (2)
(a), preceding, are also required for qualification for
potential M/P-SLA Level 2 discounts. (Y

222

Level 2 targets are shown in Table 3.0 follow ng:

TTR<3 FF oTP
YR1 NA NA NA
YR2 NA NA NA
YR3 55.3% 18.6% 62.1%
YRA4 55.3% 18.6% 62.1%
YR5 55.3% 18.6% 62.1%
Table 3.0

(D cust oner s participating in M/P prior to June 8, 2002 are not required to neet (
the M nimum I n-Service Requirenent, the MninmumlInstallati on Requirenent, or (
the M ni mum Troubl e Ti cket Requirement. (

2232

(This page filed under Transmittal No. 71)
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ACCESS SERVI CE

22. Managed Val ue Plan (MVP) (Cont’d)

22.3 WP Terns and Conditions (Cont’d)

(G MP Service Level Assurance (M/P-SLA) (Cont’d)

(3) MVP-SLA Level 2 (Cont’d)
(b) Cal cul ation

Level 2 Service Quality Assurance is applicable (T
beginning with results fromthe third M/P Agreenent (T)
year and only cones into play in the event the

Tel ephone Conpany fails to performat the previously

descri bed Level 1 standard (i.e., total conbined (T)
gquarterly and end-of -year average results |ess than

104 out of 144 possible points for any given year). In

such an event, the MVP Agreenent year-end average

service nmeasures for DS1 will also be conpared to the

targets set out in Table 3.0. Should any of these

neasures be worse than their correspondi ng Level 2 (T
targets, the additional 1% Level 2 Service Quality (T)
Assurance credit will be applied for the year preceding.

(H MP Annual True-up Ampunt ( MATA)

An annual true-up calculation will be performed after each

anni versary of the MVP Agreenment. The MVP Annual True-up Amount
(MATA) provides an opportunity to receive nonthly discounts
that were not received because the nonthly MARC was not net
and/ or the Access Service Ratio was not greater than or equal
to 95% The custoner receives the MATA only if at the tinme of
the annual true-up process the custonmer is in conpliance with
all of the terns of the MVP Agreenment as stated in 22.3(B),

pr ecedi ng.

The MATA is cal cul ated as foll ows:

Total Annual Total of Monthly Di scount
MATA = WP Comm tnent - Credits Received
Di scount Anopunt for the Year

The custoner will receive a true-up credit fromthe Conpany in
the amobunt of the MATA, if the custoner qualifies as stated
above.

(This page filed under Transmittal No. 71)
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ACCESS SERVI CE

22. Managed Val ue Plan (MWP) (Cont’d)

22,3 MWP Ternms and Conditions (Cont’d)

(H MWP Annual True-up Anmount (MATA) (Cont’d)

Exanpl e 1:

A customer is at the end of year 1 of its MV/P Agreement. Its MARC
is established at $12 million per the guidelines in 22.3(C (1),
precedi ng and the custoner has an Access Service Ratio of 95.7%

t hen:

The Total Annual MVP Comm tnent Di scount Anmpunt =
$12 million * 9% = $1.08 mllion.

The custoner exceeded the annual MARC of $12 nmillion, but
because it did not neet the nonthly MARC in one nonth of the
previous year, the total credits received for year 1 of the
MVP Agreenment = 11 nmonths * the nonthly credit of $.09M =

$. 99M
Then the custoner will receive a MATA credit equal to
$1.08M - $.99M = $. 09M
Exanpl e 2:
A customer is at the end of year 2 of its MVP Agreenment. Its

MARC i s established at $12 million per the guidelines in
22.3(0) (1), preceding and the customer has an Access Service
Ratio of 95.7% then:

The Total Annual MVP Conmm tnent Di scount Ampunt =
$12 million * 11%= $1.32 nmillion.

The customer exceeded the annual MARC of $12 million, but
because it did not nmeet the nonthly MARC i n one nonth of
the previous year and did not have an Access Service Ratio
of greater than or equal to 95%in another nonth, the total
credits received for year 2 of the MVP Agreenent = 10
months * the nonthly credit of $.11M = $1.10M

Then the custoner will receive a MATA credit equal to
$1.32M - $1.1M = $. 22M

Any annual true-up credits or adjustnents will be applied to the
customer’s bill within sixty (60) days follow ng the anniversary
of the MVP Agreemrent.

If the custoner fails to achi eve MARC or has an Access Service

Ratio | ess than 95% on the anniversary date of the MVP Agreenent, (T
t he custoner must choose one of the options contained in 22.3(1),
fol |l owi ng.

(This page filed under Transmittal No. 71)
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ACCESS SERVI CE

22. Managed Val ue Plan (MWP) (Cont’d)

22.3 MWP Terns and Conditions (Cont’d)

(I') Failure to Meet Custoner bligations

If the custoner fails to achieve the Annual MARC or to maintain (T)
an Access Service Ratio equal to or greater than 95% the

custonmer nust choose fromthe followi ng options, specific to

its failure:

(1) Failure to Achieve the MARC

If the custoner fails to achieve the Annual MARC for any
MVP pl an year, it nust conply with either (a) or (b)
fol | owi ng:

(a) The customer pays the difference between the Annual MARC
and the actual Annual Billing; or

(b) The customer termnates its MVP Agreenent and pays
Term nation Liabilities set forth in 22.3(J), follow ng.

(2) Failure to Meet the Access Service Ratio

If the custoner and its affiliates fail to have an Access
Service Ratio greater than or equal to 95%on the

anni versary date of the MVP Agreenent, the customer mnust
iMmediately indicate in witing to the Tel ephone Conpany
that it will neet or exceed the 95% Access Ratio within two
nonths fromthe anniversary date. Failure to do so will
cause the MVP Agreenent to be terninated and the custoner
and its affiliates will pay the Termi nation Liability
Charges set forth in 22.3(J), follow ng.

(This page filed under Transmittal No. 71)
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ACCESS SERVI CE

22. Managed Val ue Plan (MWP) (Cont’d)

22.3 MWP Terns and Conditions (Cont’d)

(J) Term nation of an MVP Agreenent

If a custoner elects to term nate MWP Agreenent prior to its
expiration date, witten notification nust be provided to the
Tel ephone Conpany indicating the custonmer’s intention to

term nate the agreenent. This notification nust include the
dat e upon which the custoner wishes to termnate the agreenent.

(1) Termnation Liability

Upon term nation of the MVP Agreenent, the customer will be
billed a Termination Liability charge, with the exception of
MVP Renewal s contained in 22.3(F), preceding, and

Term nation of MVP Due to Rate Reductions contained in
22.3(J)(2), follow ng, equal to:

(a) 100% of all MP Discounts received during the six (6)
nonths imredi ately prior to the date of term nation;
plus the follow ng schedul e:

(1) If terminated in Year 1, 10% of the MARC for the
remai ni ng portion of Year 1, plus 10% of the MARCs
for the renmining years of the agreenent.

(2) If termnated in Year 2, 12.5% of the MARC for the
remai ning portion of Year 2, plus 12.5% of the
MARCs for the remaining years of the agreenent.

(3) If termnated in Year 3, 12.5% of the MARC for the
remai ning portion of Year 3, plus 12.5% of the
MARCs the remmi ni ng years of the agreenent.

(4) If termnated in Year 4, 12.5% of the MARC for the
remai ning portion of Year 4, plus 12.5% of the MARC
for Year 5.

(5) If terminated in Year 5, 10% of the MARC for the
remai ni ng portion of Year 5.

(b) The customer will also be billed for nonrecurring charges
associated with termagreenents of 3 or nore years that
were wai ved under the terms of M/P.

(x)
_ _ o (x)
X Issued under authority of Special Perm ssion No. 02-052 of the F.C. C
in order to restore currently effective provisions and to w thdraw
material filed under Transmttal No. 57 without becomi ng effective.
(This page filed under Transmittal No. 66)
I ssued: April 9, 2002 Effective: April 10, 2002
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ACCESS SERVI CE

22. Managed Val ue Plan (MWP) (Cont’d)

22.3 MWP Terns and Conditions (Cont’d)

(J) Term nation of an WP Agreenent (Cont’d)

(1) Ternmination Liability (Cont’d)

Exanpl e:

A custoner requests term nation of an MVP Agreenent 3.5
years into the agreement. The custoner net the MARC four of
the preceding six nmonths. This custoner’s Year 3 MARC i s
$10. 6M and the Year 3 nonthly MARC is $883,333.33. The
termnation liability is:

Credits paid the preceding 6 nmonths =
(9883, 333.33 * 13% *4 = $459, 333. 33

Pl us
Remai ni ng MARC f or
Year 3 $5.3M X 12.5% = $662, 500
Year 4 MARC $10.6M X 12.5% = $1, 325, 000
Year 5 MARC $10.6M X 12.5% = $1, 325, 000

The custoner will pay a Ternmination Liability of
$3, 771, 833. 33

(2) Ternmination of MVP Agreenent Due to Rate Reductions

If qualified MVP access tariff rates are reduced a (x)
cunul ative total of 30%fromthe contract effective date (x)
rates, either party may di sconti nue MVP, upon sixty (60)

days witten notice w thout incurring MP term nation

liability.

In order to deternmine if the 30%reduction threshold has
been net or exceeded, the rate reduction percentage change
for each qualified MVP access rate element is calcul ated,
then the wei ghted average of those percentages (based on
product volunes) is used as the threshol d percentage.

X I ssued under authority of Special Pernission No. 02-052 of the F.C C
in order to restore currently effective provisions and to w thdraw
material filed under Transmttal No. 57 without becom ng effective.
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22. Managed Val ue Plan (MVP) (Cont’d)

22.3 WP Terns and Conditions (Cont’d)

(J) Term nation of any MVP Agreenent (Cont’d)

TARIFF F.C.C. NO 1
2nd Revi sed Page 22-21.1

Revi sed Page 22-21.1

(2) Term nation of MVP Agreenent Due to Rate Reductions (Cont’d)

The foll owi ng exanpl es show t he cal cul ati on of the reduction

t hreshol d:
Exanpl e 1:
Vol une Current Initial Wei ght ed
Pr oduct Vol une % of Tot al Price Price % Change Average
Product 1 100 17% $ 100 $ 140 29% 5%
Product 2 200 33% $ 135 $ 150 10% 3%
Product 3 300 50% $ 85 $ 155 45% 23%
Tot al 600 100% $ 320 $ 445 28%
Exanpl e 2:
Vol une Current Initial Wei ght ed
Pr oduct Vol une % of Total Price Price % Change Aver age
Product 1 100 17% $ 100 $ 140 29% 5%
Product 2 200 33% $ 135 $ 150 10% 3%
Product 3 100 17% $ 85 $ 155 45% 8%
Tot al 400 67% $ 320 $ 445

(This page filed under Transmittal No. 71)
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22. Managed Val ue Plan (MVP) (Cont’d)

22.3 MVP Ternms and Conditions (Cont’d)

(K)

(L)

Failure to Maintain Eligibility

If at any time during the termof the MVP Agreenent, the customner
fails to maintain any of the MVP eligibility condi tions specified in
22.3(B), preceding, the Tel ephone Conpany reserves the right to
termnate the MVP Agreenent upon thirty (30) days witten notice. In
such cases, the Tel ephone Conpany will consider this Failure to
Maintain Eligibility as an Early Term nation of the MVP Agreenent and
thus subject to the applicability of the Term nation Liability
specified in 22.3(J), preceding.

Ri ght of Successor of an MVP Agreenent

If a current MVP custoner, at any time during the termof an MP
Agreenent, assigns or transfers part or all of the qualified access
services identified in Section 22.2 to a unaffiliated custoner, one of
the following will apply:

(1) If the current MVP customer (assignor or transferor) continues to
qualify for MVP with the remaining qualified access services, but
cannot neet its existing MARC, a one-tine adjustnent to the MARC
will be nade pursuant to eit her (a), (b), (c).

(a) If the new custonmer (assignee or transferee) is not a current
MVP customer and either cannot qualify for MV/P with the new
qualified access services assigned or transferred or chooses
not to subscribe to MWP, the current MVP custoner (assignor or
transferor) nust pay termination liability charges as set forth
in Section 22.3(JE, precedi ng, for the ambunt of the MARC
attributable to the qualified access services assigned or
transferred. 1If, however, within sixty (60) days of the
assi gnment or transfer, the new customer (assignhee or
transferee), who nust qualify for MP

(1) includes all of the assigned or transferred services in a
new five (5) year term MVP Agreenment pursuant to Section
22.3(C), as long as MWP is still available and has not been
gr andf at hered, or

(2) assunes the remaining nonths of the current MVP custoner’s
(assi?nor or transferor) Agreenent for the assigned or
transtferred services as described in Section 22.3.1(A)
foll ow ng,

t he Tel ephone Conpany will waive termnation liability for the
current MVP custoner (assignor or transferor) on the portion of
the existing MARC attributable to the assigned or transferred
qualified access services.

(b) I'f the new custoner (assignee or transferee) is a current WP
custonmer whose existing MV/P Agreenent expires after the
expiration date of the current MVP customer (assignor or
transferor a%reenEnt and the new custoner (assignee or
transferee) chooses not to include the assigned or transferred
qualified access services in its M/P MARC, or chooses not to
assunme the remai ni ng MP nont hs of the assigned or transferred
services, as described in Section 22.3.1(A) follow ng, the
current MVP custoner (assignor or transferor) must pay
termnation liability charges as set forth in Section 22.3(J),
precedi ng, for the amount of the MARC attributable to the
qualified access services assigned or transferred. |If,
however, within sixty (60) days of the assignment or transfer
%he nsg custoner (assignee or transferee), who nust qualify

or ,

Mat eri al previously appearing on this page now appears on Oiginal Page 22-22.2 and
Original Page 22-22. 3.
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PACI FI C BELL TELEPHONE COVPANY TARIFF F.C.C. NO 1
Original Page 22-22.1

ACCESS SERVI CE
22. Managed Val ue Plan (MVP) (Cont’d) (N

22.3 MWP Terns and Conditions (Cont’d)

(L) Ri ght of Successor of an MVP Agreenent (Cont’d)
(1) (Cont’ d)
(b) (Cont’d)

(1) includes all of the assigned or transferred
qual i fied access services in its current MVP MARC by
increasing its current MARC by the amount of
servi ces assigned or transferred, or

(2) assunes the remaining termperiod of the current MVP
custoner (assignor or transferor) agreenment for the
assigned or transferred services as described in
Section 22.3.1(A) foll ow ng,

the Tel ephone Conpany will waive term nation
liability for the current MVP custoner (assignor
or transferor) on the portion of the existing
MARC attributable to the assigned or
transferred services.

Exanmpl es A Services included in existing MARC

New cust omer current MARC + Anount of
servi ces assigned or transferred
= New custoners re-established MARC

Current MARC $10M + Services assigned
or transferred $2M = Re-est abli shed
MARC $12M

Exanpl e B: Services retained as separate agreenent for
remai ning length of term

Current customer MARC $20M expires in August,
2007

Transferred Services MARC $10M expires in
Sept enber, 2006

Custoner chooses to retain two separate term
agreenents for the duration of both term
agreenents.

If the transferred qualified access services renmai n under
a separate term agreenent and do not neet the nminimum $10M
threshold, termination liability will apply to the current
MVP Custoner (assignor or transferor) for the portion of
the existing MARC attributable to the anpunt of qualified
access services transferred or assigned.

(c) If the new custoner (assignee or transferee) is a
current MVP custoner whose existing MVP agreenent
expires prior to the expiration date of the current
custoner’s MVP (assignor or transferor)term Agreenent and
the new custonmer (assignee or transferee) chooses not
to assume the remnining MVP term of the assigned or
transferred qualified access services as described in
Section 22.3.1(A) follow ng, the current MVP custoner
(assignor or transferor) nmust pay termnation liability
charges as set forth in (N

(This page filed under Transmittal No. 190)
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PACI FI C BELL TELEPHONE COVPANY TARIFF F.C.C. NO 1
Original Page 22-22.2

ACCESS SERVI CE
22. Managed Val ue Plan (MP) (Cont’ d) (N

22.3 MWP Terns and Conditions (Cont’d)

(L) Ri ght of Successor of an MP Agreenent

(1) (Cont’ d)
(c) (Cont’d)

Section 22.3(J), preceding, for the amount of the
MARC attributable to the qualified access services
assigned or transferred.

If, however, within sixty (60) days of the assignment or
transfer, the new custoner(assignee or transferee), who
must qualify for MVP, assunes the renmining term period of
the current MVP customer (assignhor or transferor) term
agreenent for the assigned or transferred qualified access
services as described in Section 22.3(L)follow ng, the

Tel ephone Conpany will waive termination liability for the
current MVP custonmer (assignor or transferor) on the
portion of the existing MARC attri butable to the assigned
or transferred qualified access services.

Exanple C. Qualified Access Services retained as separate
agreenent for remaining length of term

Current MARC $20M expires in August, 2006
Transferred Services MARC $10M expires in
Sept enber, 2007.

Custoner retains two separate term agreenments
for the duration of both term agreenents.

If the transferred qualified access services do not neet
the m ni mrum $10M threshold, term nation liability wll
apply to the current MVP Custoner (assignor or
transferor) for the portion of the existing MARC
attributable to the amobunt of services transferred or
assi gned. (N

=

(2) Pursuant to existing MVP Terns and Conditions, if the (M
current MVP customer (assignor or transferor) cannot
qualify for MP with the remaining qualified access
revenues, the custoner (assignor or transferor) nust
pay term nation liability charges as set forth in
Section 22.3(J), preceding, for the npst current MARC
that includes the qualified access services assigned or
transferred. (M

If, however, within sixty (60) days of the assignment or (O
transfer, the new custoner (assignee or transferee), who
nmust qualify for MVP, includes or assunes the assignhed or
transferred services as described in the 60 day provision in
22.3(L)(a),(b), or (c) preceding, the Tel ephone Conpany will
wai ve termination liability for the current MVP customer
(assignor or transferor) on the portion of the existing MARC
attributable to the assigned or transferred services.

(O
Mat eri al appearing on the page previously appeared on 3rd Revi sed Page 22-22.
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Original Page 22-22.3

ACCESS SERVI CE

22. Managed Val ue Plan (MVP) (Cont’d)

22.3 MWP Terns and Conditions (Cont’d)

(L) Ri ght of Successor of an MVP Agreenent (Cont’d)

(2)

(3)

(Cont’ d)
Exanpl e:

Current custonmer (assignor or transferor) has MARC of $20M
Transfers $12M to new custoner (assignhee or transferee) in
keeping with the 60 day provision in 22.3(L)(a),(b),or (c)
precedi ng. Current custonmer renmining revenue does not
qualify for MVP. Current custoner (assignor or transferor)
pays termnation liability as follows:

(Current MARC $20M) - ($12Mincluded or assuned by new
customer) = $8M Termination liability will apply on $8M as
described in Section 22.3(J).

In keeping with existing terns and conditions, if the
current MVP custoner (assignor or transferor) can qualify
for MVP and can achieve its existing MARC with the remaining
qual i fied access revenues, no adjustnent to the MARC will be
made.

If (1),(2), or (3) are not applicable, term nation
liability charges, as described in Section 22.3(J), wll
apply.

22.3.1 Assunption of Renmi ning Term of Agreement for Transferred or

Assi gned Services

(A) General Description

Revi sed materi al

(1) Description

When a new custoner (assignee or transferee) chooses to
assune the remaining termof a transferred MVP
custoner’s MARC under a separate term agreenent as
described in Section 22.3(L), the new custoner nust
follow the terns and conditions as described in Section
22.3.1.

The MARC will be cal cul ated as foll ows:

(a) MARC cal cul ation
Amount of transferred MARC conmitnent, divided by
twelve (12) nonths, equals nonthly MARC conmi t nent

for the remaining termof the term agreenent.

Exanpl e:

$12M MARC transfer / 12 nonths = $1M nonthly

MARC commi t ment
appearing on the page previously appeared on 3rd Revi sed Page 22-22.
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PACI FI C BELL TELEPHONE COMPANY

22.

TARIFF F.C.C. NO 1
Original Page 22-22.4

ACCESS SERVI CE

Managed Val ue Pl an (MVP) (Cont’d)

22.3.1 Assunption of Renmmi ning Term of Agreement for Transferred or

Assi gned Services (Cont’d)

(B)

(O

(D

(This page filed under Transmittal No.

Application of Discounts

Di scounts will apply to assigned or transferred qualified
access services listed in Section 22.2. WP

Commi t ment di scounts will begin the first full nonth follow ng
the effective date of the assignment or transfer

Di scounts will apply to the nmonthly MARC based on the year in
whi ch the MWWP MARC commitnent is transferred or assigned as
long as the custoner neets all the obligations, terns and
condi tions addressed in 22.3.1(D) and (E) follow ng:

Yr 1 Yr 2 Yr. 3 Yr. 4 Yr. 5
Year Transfer | Transfer | Transfer | Transfer | Transfer
% 9% 11% 12% 13% 14%
di scount
Exanpl e:
Cust oner assunes a transferred WP MARC conmitnent in Year 3
of an existing termagreenment. A discount of 12% wi |l be
applied nonthly during Term Year 3 as long as all terns and

conditions are met. The subsequent years applicabl e di scount
schedule wi Il be based on the anniversary dates associ ated
with the original (transferred) MP Term Agreenent through
the end of the transferred MVP Term Agreenent peri od.

Term Peri od
The term period on a transferred MARC as described herein will

be the length of tine remaining on the transferred MARC
conmi t ment .

Exanpl e:
Cust omrer assunes MVP MARC at the begi nning of MWP
Year 3. The assignee or transferee will have WP
Year 3, Year 4 and Year 5 of the term agreenent
remai ni ng.

Customer Obligations under Transferred MARC Agreenent

(1) New custoner (assignee or transferee) nmust nmaintain the
transferred MARC for the term period of the transferred
MVP term agreenent.

(2) New customer (assignee or transferee) nust establish
uni que Billing Account Nunbers (BANs) for the transferred
qual i fied access services covered by the transferred MARC
commitment conpletely separate fromcurrent BANs for
their existing qualified access services.

190)
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PACI FI C BELL TELEPHONE COMPANY TARIFF F.C.C. NO 1

Original Page 22-22.5
ACCESS SERVI CE

22. Managed Val ue Plan (MVP) (Cont’d)

22.3.1 Assunption of Remaining Term of Agreenent for Transferred or

Assi gned Services (Cont’d)

(D) Custoner Obligations under Transferred MARC Agreenent (Cont’d)

(3)

(4)

New custoner (assignee or transferee) nust maintain the
Access Service Ratio of 95% as described in Section
22.3(D), for all ACNA's and OCN s associated with the
new custoner and its affiliates.

New custonmer nust conply with additional custoner
obligations as defined in Section 22.3(B)(4), (5), (6).

(E) Terns and Conditions:

(1)

(2)

(3)

(4)

(5)

(6)

(7)

New custoner (assignee or transferee) cannot use

exi sting qualified access services in place at the tine
of the transfer to satisfy the transferred MARC
commtnment for the duration of the term agreenent

i ncludi ng any applicable renewal period.

New custonmer (assignee or transferee) cannot nove

exi sting qualified access services to the uni que BANs
associated with the transferred qualified access
qual i fied access services for the duration of the term
agreenent including any applicable renewal period.

New custoner (assignee or transferee) may not increase
their MARC commtnment to include qualified access
services existing at time of transfer throughout the
duration of the term agreenent including any applicable
renewal peri od.

New custonmer (assignee or transferee) may continue to
order new qualified access services under the unique
BANs associated with the transferred qualified access
services as long as the new qualified access services
are not qualified access services transferred from

anot her of the assignees or transferees SBC accounts
with the Tel ephone Conpany.

The Service Level Assurance Discounts as described in
Section 22.3(E), will only apply to the qualified access
services included in the transferred MARC comm t nent or
any new qualified access services purchased under the
uni que BANs that contain the assigned or transferred
qual i fied access services.

New custoner (assignee or transferee) may re-establish
the MARC, as described in Section 22.3(C), on the re-
establ i shment dates contained in the transferred MWP
Term Agreenent for the duration of the termas long as
the custonmer does not use existing qualified access
services as described in 22.3.1(E) (1), (2), and (3)
above.

This term agreenent is renewabl e under the ternms and
conditions described in Section 22.3(F). The renewa
peri od begi ns once the remaining termof the transferred
term agreement termexpires. The renewal option is only
avail able for the qualified access services billed under
t he uni que BANs associated with the assigned or
transferred qualified access services.

(This page filed under Transmittal No. 190)
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PACI FI C BELL TELEPHONE COVPANY TARIFF F.C.C. NO 1
Original Page 22-22.6

ACCESS SERVI CE
22. Managed Val ue Plan (MVP) (Cont’d)

22.3.1 Assunption of Renmmi ning Term of Agreement for Transferred or
Assi gned Services (Cont’d)

(F) MVP Annual True-up Ampount (NMATA)

The MATA terns and conditions as described in Section 22.3(H)
will apply to the qualified access services billed under the
uni que BANs associated with the assigned or transferred

qualified access services established per Section
22.3.1(D)(2).

(G Failure to Meet Custonmer Obligations

If the customer fails to neet the obligations and ternms as set
forth above, the terms and conditions as described in Section
23.3.1(A), (B), (O, (D), and (E) above, the terns and
conditions described in Section 22.3(1), will apply.

(H Termination Liability on Transferred MARC Comm t nent

Termi nation of the transferred MVP Term Agreenent prior to the
expiration date will result in applicable termnation
liabilities as described in Section 22.3(J).

The applicable ternmination liability will be determ ned based
on the current year of the term agreenent at the tine of
termnation and will apply to the transferred or assi gned MVP
MARC commi t ment .

Exanpl e:
Customer assumes transferred MVP MARC agreenent in Year 3. In

Year 4 the term agreenent is term nated. The Year 4
termination liability as described in Section 22.3(J) wll

apply.

(This page filed under Transmittal No. 190)
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PACI FI C BELL TELEPHONE COMPANY TARIFF F.C.C. NO 1

22. WManaged Val ue PI

1st Revi sed Page 22-22.7
Cancel s Oiginal Page 22-22.7

ACCESS SERVI CE
an (MVP) (Cont’d)

22.3.1 Assunption of Renmmining Term of Agreenent for Transferred or

Assi gned

Servi ces (Cont’ d)

(E) Ternms and Conditions (Cont’d)

(3)

(4)

(5)

(6)

(7)

(8)

(9)

(10)

(1) This condition is only applicable to custoners who purchase service (
after May 31, (

(Thi's

New custonmer (assignee or transferee) may not increase
their MARC commitnent to include qualified access services
existing at time of transfer throughout the duration of
the.NgP term agreenent including any applicable renewa
peri od.

New custoner (assignee or transferee) may not transfer
services billed under the uni que BANs associated with the
assigned or transferred services to their pre-existing
BANs to satisfy their pre-existing MARC conmi t nent

t hr oughout the duration of the MVP term agreenent

i ncl udi ng any applicable renewal period. (! (O
New custoner (assignee or transferee) nay continue to
order new qualified access services under the uni que BANs
associated with the transferred qualified access services
as long as the new qualified access services are not
qual i fied access services transferred from another of the
assignees or transferees SBC accounts with the Tel ephone
Conpany.

The Service Level Assurance Discounts as described in
Section 22.3(GQ, will only apply to the qualified access
services included in the transferred MARC commi t nment or
any new qualified access services purchased under the

uni que BANs that contain the assigned or transferred
qualified access services.

New custoner (assignee or transferee) nay re-establish the
MARC, as described in Section 22.3(C), on the re-
establ i shment dates contained in the transferred MP term
agreenent for the duration of the termas long as the
cust oner does not use existing qualified access services
as described in Section 22.3.1(E)(1),(2), and (3) above.
The transferred MARC nust be retained for the duration of
the MVP term agreenent as described in Section
22.3(L)(1)(b) and preceding regardl ess of the expiration
date of the new custonmer’s MVP term agreenent.

MVP term agreenments for an MVP remai ning under this
subsection 22.3.1 are only renewabl e under the ternms and
conditions described in Section 22.3(F) and only if the
transferred MARC exceeds $10M The renewal period begins
once the MWP term agreenent for the MVP remai ning term
expires. The renewal option is only available for the
qualified access services billed under the uni que BANs
associated with the assigned or transferred qualified
access services.

The new customer (assignee or transferee) nust have a
current separate qualified MVP term agreenent pursuant to
Section 22.3(C) in effect at the tinme of the transfer to
qualify for and retain a transferred MARC of | ess than
$10M under this Section 22.3.1.

22

2005.
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Cancels 1st Revised Page 22-23

ACCESS SERVICE

22. Managed Value Plan (MVP) (Cont>d) Q)

22.4 VISTA Incentive Offer

(A) General Description

The VISTA Incentive Offer is an MVP volume discount pricing
plan for non-MARC revenues that provides a Billing Credit
Incentive (BCI) discount in accordance with the terms and
conditions set forth below.

(B) VISTA Incentive Offer Terms and Conditions

(1) The VISTA Incentive Offer applies to non-MARC revenues,
which are recurring revenues associated with the qualified
access services listed in Section 22.2 that exceed the
customer’s monthly MARC commitment.

(2) The VISTA Incentive Offer term period is April 5, 2003
through November 30, 2003.

(3) Monthly non-MARC revenues generated during the VISTA
Incentive Offer term period will be totaled and used to
determine whether the MVP customer qualifies for a BCI
discount.

(4) A BCI discount applies when an MVP customer’s total non-
MARC revenues generated during the VISTA Incentive Offer
term period meet the Non-MARC Revenue Volume requirements
set forth in 22.4(C).

(5) The BCI discount will be applied as a one-time credit to
the December 2003 customer bill.

(6) If a customer terminates its MVP plan prior to its term
expiration and this occurs during the VISTA Incentive
Offer term period, the VISTA Incentive Offer does not

apply.
(7) The VISTA Incentive Offer expires on November 30, 2003.

(C) Volume Tiers and BCI Discounts

Volume Tiers Total Non-MARC BCI Discount
Revenue Volumes
Level 1 $12M $300K
Level 2 $14M $900K
Level 3 $16M $1.6M
Level 4 $18M $2.3M
Level 5 $20M $3.0M
Level 6 $22M $3.7M

Example 1 - An MVP customer generates $14M in total monthly non-MARC
revenues during the VISTA Incentive Offer term period (April 5, 2003 -
November 30, 2003). The customer will receive a BCl discount of $900K
as a credit to the December 2003 bill.

Example 2 - An MVP customer generates $16M in total monthly non-MARC
revenues during the months of April 2003 through September 2003.
However, the customer elects to terminate the MVP plan on October 1,
2003, which is prior to the expiration of the MVP term period. The
VISTA Incentive Offer does not apply to the customer’s non-MARC
revenues and a BCI discount will not be provided. Q)

(This page filed under Transmittal No. 109)
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ACCESS SERVI CE

22. Managed Val ue Plan (MP) (Cont’d)

22.5 SUNRI SE Incentive Ofer

(A) GCeneral Description

The SUNRI SE Incentive Ofer is an MP vol une di scount pricing
pl an for non- MARC revenues that provides a Billing Credit

I ncentive (BCl) discount in accordance with the terns and
condi tions set forth bel ow.

(B) SUNRI SE Incentive Ofer Terns and Conditions

(1)

(2)
(3)

(4)

(5)

(6)

(7

The SUNRI SE I ncentive Ofer applies to non- MARC revenues,
whi ch are recurring revenues associated with the qualified
access services listed in Section 22.2 that exceed the
customer’s nmont hly MARC commit nent .

The SUNRI SE I ncentive Offer termperiod is Cctober 1, 2003
t hrough Septenmber 30, 2004.

Mont hl y non- MARC revenues generated during the SUNRI SE
Incentive Ofer termperiod will be totaled and used to
det ermi ne whet her the MVP custoner qualifies for a BCl
di scount.

A BCl discount applies when a MVP custoner’s total non-
MARC revenues generated during the SUNRI SE | ncentive Ofer
term period, neet the non- MARC Revenue Vol une requirenents
set forth in 22.5(C).

The BCl discount will be applied as a one-tine credit to
t he Novenmber 2004 custoner bill. The SUNRI SE BCl di scount
will be reduced by a pro rata share of any 2003 VI STA BCl
di scounts received, if applicable,, which represent the
overl apping period in the termplans of October and
Novenber 2003. Specifically, 25% (two nonths of the eight
month VI STA term period) of the VISTA BCl discounts will
be subtracted fromthe SUNRI SE BCl discount in arriving at
the final credit.

If a custoner terminates its MVP plan prior to its term
expiration and this occurs during the SUNRI SE I ncentive
Ofer termperiod, the SUNRI SE I ncentive Offer does not
apply.

The SUNRI SE | ncentive Ofer expires on Septenber 30, 2004.

(This page filed under Transnmittal No. 125)
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ACCESS SERVI CE

22. Managed Val ue Plan (MP) (Cont’d)
22.5 SUNRI SE Incentive Ofer (Cont’d)

(O Volune Tiers and BCl Discounts

Vol ume Tiers Total Non- MARC BCl Di scount
Revenue Vol unes
Level 1 $1M $150K
Level 2 $3M $750K
Level 3 $6M $1. 80M
Level 4 $9M $2. 85M
Level 5 $12M $3. 90M
Level 6 $15M $4. 95M

Exanple 1 - An MVP custoner generates $9Min total nonthly non- MVARC
revenues during the SUNRI SE Incentive Ofer term period (Cctober 1,
2003 - Septenber 30, 2004). The customer will receive a BC discount
of $2.85M as a credit to the Novenmber 2004 bill.

Exanple 2 - An MVP customer generates $6Min total nonthly non- MARC
revenues during the nonths of Cctober 1, 2003 through Septenber 30,
2004. However, the customer elects to ternminate the WP plan on May
1, 2004, which is prior to the expiration of the M/P term period. The
SUNRI SE I ncentive Offer does not apply to the custonmer’s non- MARC
revenues and a BCl discount will not be provided.

Exanple 3 — An MVP custoner generates $6M total nonthly non- MARC
revenues during the nonths of Cctober 1, 2003 through Septenber 30,
2004. This customer was al so a VI STA custoner and received a VI STA BCl
di scount of $300K in 2003. 25% of those VI STA discounts (25% x $300K =
$75K) or $75K will be subtracted fromthe $1.8M SUNRSI SE di scount to
provide the resulting SUNRI SE BCl discount of $1.725M

(This page filed under Transnmittal No. 125)
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